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business
funnIEs

Wrong email address

A couple going on vaca�on but his wife was on a business 
trip so he went to the des�na�on first and his wife would 
meet him the next day.

When he reached his hotel, he decided to send his wife a 
quick email.

Unfortunately, when typing her address, he mistyped a 
le�er and his note was directed instead to an elderly 
preacher's wife whose husband had passed away only the 
day before.

When the grieving widow checked her email, she took 
one look at the monitor, let out a piercing scream, and fell 
to the floor in a dead faint.

At the sound, her family rushed into the room and saw 
this note on the screen:

Dearest Wife,
Just got checked in. Everything prepared for your arrival 
tomorrow.

Mouthology

A Professor was traveling by boat. On his way he asked 
the sailor:

“Do you know Biology, Ecology, Zoology, Geography, 
physiology?

The sailor said no to all his ques�ons.

Professor: What the hell do you know on earth. You will 
die of illiteracy.

A�er a while the boat started sinking. The Sailor asked the 
Professor, do you know swiminology & escapology from 
sharkology?

The professor said no.

Sailor: “Well, sharkology & crocodilogy will eat your 
assology, headology & you will dieology because of your 
mouthology.
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Church Shenanigans
By René van Zyl (Writer, playwright, blogger)

(Shenanigans meaning: Silly or high-spirited       
behaviour, some�mes even mischievous) In these 
ar�cles I will use fake names to protect every-
one's privacy, like the name of the church: 
Koinonia Church.

My first story is sad but true and shenanigans did 
unfortunately happen. A few years ago, a�er a 
young man, not a church member, had commi�ed 
suicide by drinking an overdose of pills, a funeral 
had been arranged. Let's call the church, Koinonia 
Church. The reverend could not conduct the      
funeral himself and asked his young, newly        
appointed colleague to handle the ceremony. The 
young reverend, Steve, was in a state of shock. 
He had never done a funeral service before and 
even with extensive prepara�on and his vast 
knowledge of PowerPoint and Windows, he was 
in a state of fear that something might go wrong.

The morning of the funeral, that was set for 11 
o'clock, he was on the pulpit at ten, checking     
everything, going over the sermon again and 
again. The elderly church secretary, Glennie, had 
everything else under control. The tables were 
set, snacks, coffee and tea, ready to be served. 
Then by 10.30 the funeral home called and said 
they can't release the body as payments were 
due. The mother and father were divorced and 
no-one wanted to pay for the funeral. 

A�er some phone calls, Glennie, convinced the 
mother to pay. By eleven o'clock there was s�ll no 
funeral guests. The hearse arrived on �me, with a 
speed not common to its nature, causing the 
coffin to swerve a bit too much. 

The driver got out, asked Glennie to help him    
unload the casket as there was no-one else 
around. Steve was of no use. He was freaking out 
on the pulpit because his computer wasn't work-
ing. So, Glennie (did I say she was 60 years old?) 
good-naturedly helped. Sad to say, the casket, 
a�er being rocked around in the haste from Brits 
to Hartbeespoort wasn't locked securely any-
more. When Glennie, trying her best to heave the 
heavy wooden box from the car, folded under the 
weight, so did the casket. It fell to the side, 
opened up and spewed out the body.

Luckily this wasn't Glennie's first funeral. When 
the dreary driver got the casket back in posi�on 
Glennie helped him ever so gracefully to reposi-
�on the body to its previous peaceful state. No 
harm done.

Minutes later the whole family arrived, agitated 
and irritated, not aware of the shenanigans that 
had just happened. “All in a day's work,” said 
Glennie, drinking a nice cup of sweet tea. “Maybe 
I want a peaceful sky burial, you know, like the 
Himalayan people? Up there on the Magalies at 
the vulture restaurant and have the birds ea�ng 
away at my body. None of these funeral fees and 
family feuds.” 
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Expertise Built Through Generations of Trust

THEUNIS BOTHA

087 057 7271
083 453 9093

theunis@hartiesbc.co.za
www.hartiesbc.co.za

Plot 97, R511, Melodie
Hartbeespoort, 2016
(Next to French Toast Coffee Café) 

SERVICES

§ Wi-fi & Internet Café § A4/A3/A5 Printing Services

§ Courier Services § Homework & Assignment Centre

§ Stationery Supplies § Laminating & Binding Services

§ Virtual Office Package's § Boardroom Facility

§ IT & Computers Repairs § Mediation Services

§ Administrative Services § Debt Collecting

ANSU FOUCHÈ
ACCOUNTANT AND TAX CONSULTANT

cell 082 787 8870 office 087 238 2292 
ansu@afrekenmeesters.co.za 
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“I am living my dream”

DREAM JOB

“I became involved in my community and for the 
first �me I felt like I knew who Stephani was. I did 
not want to return to the mining industry. 

“My Mom then phoned me from Zambia and ad-
vised me to get out of my comfort zone and to 
make a living in the salon industry which was 
something I always wanted to do. I told my mom 
that I could not afford to take the salary knock. A 
month later the mine closed down and I was un-
employed.

“That same week I met the owners of Willa 
Krause and I started to use their products. 
Because I was used to a much more expensive 
range, I could hardly believe that this affordable 
product could work, but I nevertheless started us-
ing it.
“I was so thrilled with the results that I phoned 
the Willa Krause company the next morning a�er 
which I started my own li�le salon.”

Stephani thoroughly enjoyed working with people 
again, to pamper them and to make them feel 
good about themselves. It became much more 
than just a job to her but rather a calling.

“There is a saying: 'If you do something that you 
love, you will never work a day in your life.' 
Because then your passion becomes your pur-
pose”, she says.

A
�er she completed matric, there was no 
money for studies. So Stephani 
Robinson, currently the proud owner of 
the Willa Krause salon in the 

Greenleaves estate, started her first job with the 
Foschini group stocking shelves and doing sales.

However, she slowly worked her way up in the 
cosme�c department and a�ended training 
courses in the cosme�c industry, where a�er she 
joined the Edgars group where she was appointed 
as an Esté Lauder consultant. Within six months 
she turned it into a R1 – million rand turnover 
and  received a once-off grant for this achieve-
ment.

“It was a lot of money in those days”, she smiles.
Her success con�nued and she soon became the 
retail manager for Edcon and won the prize for 
the highest growth in that area.

As a young divorced single mother who had to 
pay the bills, she had no other choice but to work 
in the mining industry. But this was not her pas-
sion.

A�er she competed in the 2012 Mrs United 
Na�ons compe��on, in which she was the sec-
ond runner-up, her life changed.

If you do something 
that you love, you 

will never work a day 
in your life.

9

THELIFE  -  BY Carla van der Spuy   food, HEALTH & BEAUTY/WELLNESS - PAGE

B
ut unfortunately tragedy struck and 
Stephani suffered a setback as her sister 
lost her ba�le against breast cancer at 
the age of only 34. Stephani was devas-

tated and fell into a deep pit of depression. Her 
younger sister was her rock and always supported 
her.

Stephani subsequently ba�led to survive.  She 
gained weight and became addicted to sleeping 
pills and an�-depressants un�l one day her hus-
band told her that she could not carry on like this 
anymore.

She stopped taking the pills and slowly found heal-
ing through faith and prayer. This has taught her 
compassion and understanding for others and she

now is able to help clients through their own 
ba�les.

She now runs a fully equipped an�-aging clinic 
with Micro dermabrasion, laser therapy, micro 
needling and state of art skin technology. She 
also markets the popular “vampire” facial and sells 
regenera�on and pigment therapy.

This go-ge�er recently achieved the second place 
in the top ten marke�ng managers at the Willa 
Krause group.

It makes her extremely happy when clients return 
and report that their husbands and friends can 
clearly see the difference in their skin.
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T
he New Owner Henda Fouche's Passion for 
People and Food is making French Toast 
the Loca�on to be.

French Toast Coffee Café is situated in the pictur-
esque town of Hartbeespoort, North West.  It is 
approximately 60 minutes' drive from Johannes-
burg and Pretoria. 

French Toast was specially built as the official 'Bar' 
in the film French Toast, and it is known as Café 
Alexandre in the movie.  

During the filming of the movie in Paris certain el-
ements have been incorporated in the movie set 
and are in use for the public to enjoy.  There is 
the blue �led French Toast Wall of Love, which is 
a recrea�on of The Wall of Love in Montmartre in 
Paris, France.  The lock bridge, where you can seal 
your love forever, leads the way to the 12.5m 
Eiffel tower.  

Their Menu includes French Toast with most 
dishes and their popular Magnum Milkshakes and 
mouth-watering Croissants taste like they are 
made in Paris!

While having a mouth full of Paris and overlook-
ing the Eiffel Tower and the Lock Bridge with      
roman�c French music in you ears, just go and    
order a full cream Cappuccino and all your wor-
ries will melt away.

Walking around on the piazza visit Zhoozsh chalk 
paint, Sezè Clothing shop, take some Paris tas�-
est with you from the French Toast Bakery and 
Pig a Deli, a�er that go and capture some memo-
ries that will last a life �me at the Visual Storm's 
Photobooth.

French Toast is also known for their memorable 

life shows, hos�ng a variety of performing ar�sts 
during the day or at night. Some Sundays a classic 
car show that is suitable for the whole family is 
hosted.

You will find French Toast Coffee Café at Plot 97, 
Melodie, Hartbeespoort open every day of the 
week from 8h00 to 17h00, with the hot kitchen 
closing at 16h00.  There is sea�ng outside and in-
side for approximately 190 people. 
 
Contact details:  info@frenchtoasthar�es.co.za
Cell number:  +27 78 592 6953
You can follow us on:  Facebook and Instagram

food, HEALTH & BEAUTY/WELLNESS - PAGE

A true local French feel
ooh la la

Is marijuana good or bad?

One of the most well-known medical uses of 
marijuana is for people going through chemo-
therapy. There is evidence that it is effec�ve for 
this, according to the Na�onal Academies report.

Cancer pa�ents being treated with chemo suffer 
from painful nausea, vomi�ng, and loss of 
appe�te. This can cause addi�onal health 
complica�ons.

Marijuana can help reduce side 

effects, alleviating pain, decreasing 

nausea, and stimulating the appetite. 

There are also mul�ple FDA-approved 
cannabinoid drugs that use THC, the main ac�ve 
chemical in marijuana, for the same purpose.

By Business Insider South Africa

What are the side effects of 
using marijuana?

Marijuana can also pose some harm to users. 
While the most common effect of marijuana is a 
feeling of euphoria ("a high"), it also can lower the 
user's control over movement, cause disorien-
ta�on, and some�mes cause unpleasant thoughts 
or feelings of anxiety and paranoia. Smoked 
marijuana delivers THC ( Tetrahydro-cannabinol,  
the main psychoac�ve compound in marijuana 
that gives the high sensa�on)  and other canna-
binoids to the body, but it also delivers harmful 
substances to users and those close by, including 
many of the same substances found in tobacco 
smoke.

Because marijuana plants come in different 
strains with different levels of ac�ve compounds, 
it can make each user's experience very hard to 
predict. The effects can also differ based on how 
deeply and for how long the user inhales. 
Likewise, the effects of inges�ng marijuana orally 
can vary between people. Also, some chronic 
users can develop an unhealthy dependence on 
marijuana.

By American Cancer Society

The Flip Side 
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Cost EFFECTIVE 
Corporate Shopping 

T
hese days women play a more significant 
role in the corporate world and let's face 
it, we all love bargain shopping! But in 
business first impressions last, which 

makes it risky to go cheap on our wardrobes.  
Personal shopper Anna went on a li�le shopping 
spree at our local Village Mall and put together a 
few �meless, reasonably priced items to create a 
stylish and prac�cal corporate wardrobe: 

Ÿ A crisp white bu�oned-down shirt.
Ÿ A pair of black or navy trousers.
Ÿ A tailored black or navy blazer.
Ÿ A Black or navy pencil skirt.
Ÿ A professional blouse or camisole (without 

lace). 
Ÿ A good quality, neutral-coloured sweater.
Ÿ A professional dress (not too �ght) ending just 

above or below the knee.
Ÿ An everyday good quality T-shirt.
Ÿ A black, navy or nude high heels (no diamanté 

or studs).
Ÿ Accessories.

The best thing about shopping for your corporate 
wardrobe is that it's an investment! Save money 
on the items you can mix and match like blouses 
and accessories to ensure you can spend a li�le 
extra on the essen�als: a pair trouser, a skirt, a 
shirt and shoes. 

Spend less on the seasonal trends like animal 
prints or polka dots and invest in a good quality 
coat to get you from your car to the office in the 
cold winter months - R1299.00 at Woolworths in 
Village Mall. The smarter we shop, the smarter we 
will look. 

And with the perfect corporate wardrobe we're al-
ready halfway to success!  

Personal shopper Anna will assist you with any 
personal and corporate styling. Services also in-
clude wardrobe styling, shopping and makeovers.

Annali de Klerk, be�er known as personal shop-
per Anna, is a corporate communica�ons gradu-
ate and cer�fied fashion stylist. Follow her on 
Facebook and Instagram.

food, HEALTH & BEAUTY/WELLNESS - PAGE

professional dress 

(not too �ght) ending just above or 
below the knee – Black dress 

R699.00 at Woolworths

Less is more in a 
Corporate world. 

THELIFE  -  BY Annali de Klerk  
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black or navy 

trousers 

black or navy 

pencil skirt 

crisp white

buttoned-down shirt 

good quality, neutral 

colour, sweater 

accessories

black, navy or nude 

High heels 

R450.00 at Foschini or R159.99 
at Mr Price

blouse 

or camisole 
(without lace) – Camisole R299.00 

at Foschini. Professional blouses can 
be found all around town

tailored black or 

navy blazer 
R699 at Foschini or R249.99 

at Mr Price

R350.00 at Foschini, R450.00 at 
Woolworths and R119.00 at Mr 

Price

R450.00 at Woolworths or R139.99 
at Mr Price

R350.00 at Woolworths.

less is more in a Corporate world. 
Accessories can also be found all 

over town or you can support your 
local jewellery designers.

(no studs or diamante). Can also be 
found all over town, prices range 
between R180.00 and R700.00

everyday good 

quality T-shirt

can be found all over town, prices 
range between R120.00 and 

R300.00
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Cost EFFECTIVE 
Corporate Shopping 
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Nevileen Steyn

ZHOOZSH
An entrepreneur at heart

Even if your money dries 
up, your ability to make a 

plan should not!
- My father in law always said -

What makes Zhoozsh chalk paint 
different to other brands on the 
market?
The major difference is that we do not have to 

wax the en�re project a�erwards. When doing 
large projects, I realized that waxing doubled the 
�me of labour which equaled double the cost to 
client.

Where do you see Zhoozsh going 
forward?
Zhoozsh turns 3 this month. We have grown from 
1 to 6 distributers since opening day. Our aim is 
to fill all the South African chalk paint distributors' 
shelves with Zhoozsh.
 
Where in Hartbeespoort can we buy 
your product? 
Bu�erfly Blu at French Toast and Hartmark if you 
prefer to purchase from a shelf. When it comes to 
large volumes or personal projects you can 
contact me on 083 314 3061. When you visit our 
Facebook page which you will find at 'Zhoozsh 
chalk paint' you will find informa�on on 
workshops, promo�ons and compe��ons.  

What was the motivation behind 
Zhoozsh as a business?
I am an entrepreneur at heart. When we 
struggled financially it was almost an ins�nc�ve 
move to plan to self-employ. I have been drawn 
to all things crea�ve since childhood. I now 
needed to open my mind to a crea�ve enterprise 
that would put food on the table. My husband 
Willem and his father had extensive experience in 
restoring old furniture and I loved exploring paint 
techniques so Zhoozsh was born, the perfect 
merge of all our passions!

Did you find it difficult in 
Hartbeespoort to gain customer 
support?
It was much easier than we thought. We focused 
on one piece of amazing furniture at a �me. We 
adver�sed on Facebook, Gumtree and OLX un�l 
we sold it. Then we bought the next piece to 
renovate. Most of our larger projects came 
through word of mouth recommenda�ons.

How did it come about that you 
developed your own chalk paint?
We were not completely sa�sfied with the 
colours that were available, and the chalk paint 
we were buying was so expensive. It made 
perfect sense to develop something more 
affordable without compromising on the quality 
of the product. 

Personalized Coach 
& Finishing School

Basic Skin Care
Personalized Make-Up Training
Etiquette Workshop
Job Interview Training
Professional Portfolio
TV Presenting
On Camera & Video Training

Photographic Modeling Training
Public Speaking
Image Consulting
Social Media Guidance
Ramp & Modeling Training
Pageant Coaching
Life/Purpose Coaching
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I'm a mul�-tasking and extremely well organised, trail 
blazing person.  Any challenge quivers in my presence, 
there is nothing that can't be achieved through hard work.
Bianca Botha 

I believe anything is possible through hard work. I am not a 
dreamer but someone who will take the first step of faith 
to do whatever it takes to succeed. I believe to always stay 
humble because life and achievements are not permanent.
Tanya Steynfaardt 

My passion in life is to assist people to become the best 
version of themselves. I love to encourage my community 
and fellow business entrepreneurs. Upli�ing and rebuilding 
others is my purpose. 
Lorna Greyling

The Life of an Entrepreneur Magazine was birthed out of Har�es Business Centre, when three businesswomen 
formed a partnership, all strong leaders in their work industries their passion for business and determina�on is 
unstoppable. 

Jeanine Snyman is a crea�ve freelance graphic 

designer with over thirteen years of experience 
in developing engaging and innova�ve digital 
and print designs for clients in broad range of 
industries. Highly adept at visual strategy, layout 
development, branding, and print and new media 
adver�sing.

Jacolene van Tonder BA. Communica�on, 

Marke�ng and Tourism Honors (Cum Laude) 
(Potchefstroom) 2003, Graphic Design (AAA 
School of Adver�sing), Architectural Draugh�ng
 Worked at an Adver�sing Agency and in the 
marke�ng industry in Johannesburg for 9 years 
before star�ng own company in 2013. She is a 
proud mom entrepreneur and her mo�o is to 
Live Life to the fullest. 

Blessed with wide knowledge in different areas 
that assists me in absolute perfec�on in my 
work. Life Mo�o “Fear Kills Growth”. Nadine 

Lombard

Carla van der Spuy is a freelance journalist and the author 

of seven non-fic�on books (mostly crime) and has received 
8 Caxton Magazines Excellence awards. Her first children's 
book Poppedonsie, will be launched later this year.

Denese Yvonne Palm's debut novella launches this year. In 

2000, she co-founded a magazine, Herbs 4 Africa and 
currently runs a study centre in Hartbeespoort.

René van Zyl is a writer (published 7 romances and a 

conspiracy romance with Lapa publishers) and has wri�en 
and staged ten community musical theatre produc�ons. She 
also creates Chris�an educa�onal material.

As a mul� - crea�ve I find it extremely hard to choose one 
specific crea�ve direc�on. I always believe that something 
wonderful is about to happen.  My ul�mate mission in life is 
to assist those who lost hope. Crea�ve ac�vity is my 
salva�on. Marinda Sauerman

Meet the 

The life TEAM MEMBERS
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T for Technology

Accounting 
Made Easy

There is hope, 
always in technology.  

The recent advent of cloud com-
pu�ng managed to storm in   
several excellent accoun�ng 
packages that are accessible as 
cloud services. What does this 
mean for small and medium 
sized fledgling enterprises?

Pay as you go, intui�ve sys-
tems that are available 
where you are and when 

you need it most. No more 
se�ng up accoun�ng servers or 
doing accounts manually. Most 
of these op�ons are subscrip-
�on based and require registra-
�on on a website. A free trial is 
then available for a month to 
test the services before “com-
mi�ng” to the he�y month-to-
month contract for a minimal 
monthly or yearly fee.

South Africans seem to have 
narrowed it down to two major 
players due to the presence 
they had when we only had    
op�on A or B. Pastel and 
QuickBooks have long been 
frontrunners locally. Both com-
panies, Intuit for QuickBooks 
and Sage for Pastel have trans-
ferred their applica�ons to a 
web-based cloud hosted sys-
tem. 

Keeping it familiar but also com-
pletely different, again this does-
n't make sense - but it is s�ll    
accoun�ng. Xero Accoun�ng is 
rela�vely new to the market in 
South Africa but is a serious con-
tender for balancing books and 
more.

All op�ons men�oned offer simi-
lar experience and features. So 
how do you choose? It could 
come down to something as   
simple as colour scheme for 
some users. Features included 
in all op�ons are Invoicing,    
Quota�ons, Stock Management,   
Supplier Management, Tax Man-
agement, Banking and State-
ment Crea�on. These features 
are standard with just about any   
accoun�ng package out there. 
Where the online versions      
become useful is with the addi-
�onal features. 

F
or too long, has the mun-
dane business of running 
a business been in the 

way of running a business – 
doesn't make sense but neither 
does accoun�ng. Some tasks 
can be downright soul draining.

Other than coun�ng profits,  ac-
coun�ng is that task. Sarcasm 
applied: Balancing books, run-
ning journals and keeping led-
gers sounds terribly exci�ng and 
is followed closely by the state-
ment: “I would rather pay some-
one to do this… professionally!” 
Not all months have cash flows 
for paying a professional. There 
might be no escape from Ac-
coun�ng Alcatraz. Then one has 
to go DIY.

Tradi�onally an accoun�ng so�-
ware package was installed on a 
dedicated computer or server 
and depending on user num-
bers; addi�onal licenses had to 
be purchased. Next the struggle 
of se�ng up document layouts, 
sets of accounts, printers and 
networks to make it all work in 
states ranging from “…it keeps 
freezing…” to “… it kicked me 
out again…” - A�er all the effort 
and money spent… you could 
have paid the professionals!

THELIFE  -  BY THEUNIS BOTHA
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Connect your Bank account
Sage Business Cloud accoun�ng 
from Pastel lets you add your 
bank account to import auto-
ma�cally every �me you log in. 

This creates transac�ons that 
you can allocate to invoices or 
purchase orders directly, recon-
ciling your account in a few 
clicks. Xero and QuickBooks use 
imported bank accounts. 

Collaborate
All op�ons have the func�on to 
connect your tax prac��oner 
and other role players to the   
accoun�ng system, for an addi-
�onal fee. Permissions assigned 
to users allows them to engage 
in selected func�ons, like         
invoicing or quota�ons only. 

Instant Payments
Sage Pay is an addi�onal mod-
ule for the Sage Business Cloud 
product. It will setup a payment 
gateway to your bank account. 
Much like an online order, your 
client can pay instantly online 
by clicking on the link in the    
accompanying email. Xero offers 
the same func�onality.

There are so many features in all 
three packages to explore,    
without a doubt the Sage 
Business Cloud product is more 
intended for South African   
companies and has been tai-
lored around small businesses 
wan�ng to grow. Pricing ranges 
from R115-R473 per month, 
QuickBooks being the cheapest 
at R115 per month for the start 
package and R473 for up to 25 
users.

Luckily there is the free trial    
period. It would be worthwhile 
registering on all of them for a 
quick test before hanging up 
your accountant hat, for good.

Because of the cloud based so�-
ware; role players can connect 
from anywhere to do their part.
 

Applications 
There are apps for everything   
today, why not accoun�ng pack-
ages. 

Connected to your subscrip�on, 
an app can be used to check 
stock, quote and invoice on the 
road. Your serviced clients might 
pay or place orders before you 
are out of the door.

Reporting
Get the inside informa�on by 
looking at your reports instantly, 
beau�fully displayed custom re-
ports at an instant. 

This gives the opportunity to 
plan for any opportunity the 
business world will throw at 
you. Stock outages? Ordered ex-
tra. Most profitable products? 
Sold them. 

Worst paying customers… s�ll 
have them. This brings us to the 
next point.
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THE ART 
OF NETWORKING
Say the word “Networking” in any conversation and 
you'll receive a variety of responses.  - Karin Metz  

Ul�mately, a great network just makes things a lot 
easier as an entrepreneur. A great network is a 
gateway to opportunity. 

I will walk you through the various aspects of     
developing the art of business networking in a reg-
ular column in this magazine. 

B
usinesspeople nod their heads in agree-
ment, knowing the value thereof. Some 
know it as Referral Networking or 
Rela�onship Marke�ng. Don't be misled 

into thinking that Network Marke�ng or Mul�-
level Marke�ng are the same thing, they have 
nothing to do with actual business networking.

I was o�en told while studying “it's not what you 
know, but who you know that is cri�cal”. While ex-
per�se and sincerity are essen�al, humans like do-
ing business with people they like and know. The 
challenge was that nobody ever told me HOW to 
get to know all the people I was supposed to 
know to help make things happen. A survey of 
more than 2,200 people on Business Network 
Interna�onal revealed that 87% had never had a 
college course that even men�oned networking. 
Yet in another survey of more than 3,800 busi-
ness people, 73% said that they generated most 
of their business through networking.

 

Maybe you are a born
connector?  

Maybe you would like to become be�er at net-
working? Or maybe just the idea sends shivers 
down your spine? Effec�ve networking is an art. 
But it is an art that can be developed once you 
have learned the necessary skills, through read-
ing, training and coaching anybody can become 
an expert networker.

HOW WOULD YOUR LIFE CHANGE, IF YOU 
COULD MEET ANYONE IN THE WORLD YOU 
LIKE?
Did you know that 70% of new business players 
have emerged through the power of networking?
 
Such businesses only get established a�er the 
FIFTH mee�ng or encounter. In other words, this 
process requires focus, effort, �me - and most im-
portantly - a network.

It has been proven that every individual is ac-
quainted with at least 200 other people and with 
the 'Six Degrees of Separa�on' concept (the idea 
that all people are six, or fewer, social connec-
�ons away from each other). Your contacts and 
their networks can open up brand new horizons 
for you. You have a 63% higher chance of suc-
ceeding at a mee�ng if you have a favourable ref-
erence from someone in your network.

HOW CAN YOU MEET NEW PEOPLE, AND 
DO BUSINESS WITH THEM?
A survey of 5,000 entrepreneurs conducted by 
Kauffman FasTrac discovered that networking is 
viewed as the top skill required for entrepreneur-
ial success. Business networking ul�mately helps 
you build connec�ons with important people in 
your industry, a�ract and engage new talent and 
create a community of likeminded people.

The essential need-to-know infor-
mation starts with: 

§ Myths, misconcep�ons, and misunderstandings 
about networking

§  Look the part and make sure your body lan-
guage supports your message

§  What to say when you meet a new person – 
asking the right ques�ons to get the right an-
swers

§  What NOT to say and do at a networking event 
§  How men and women network differently
§  Ensuring you are always the FIRST person your 

clients think of
§  Choosing the right networking pla�orm for 

your needs
§  4 networking styles – with which one do you 

iden�fy with most
§  What to do with all the business cards you're 

constantly collec�ng 
§  The importance of having a 'Giver's Gain' a�-

tude
§  How to effec�vely follow-up using the 24-7-30 

formula
§  Recommended websites for self-development 

of networking skills

 

T
he longer you are in business the more 
you'll understand the importance of a 
strong and credible network.  

 
Let 2020 be YOUR year of networking effec�vely, 
connec�ng people to people and enjoy the abun-
dant blessings that follow a “Giver's Gain” a�tude 
and lifestyle.
 
Have fun networking un�l next �me!

Ÿ Focus on customer service

Ÿ Build word of mouth for your business

Ÿ Build your online presence with a business 
website and social media

Ÿ Cut your business costs

Ÿ Expand your marke�ng efforts

Ÿ Go mobile

Ÿ Use the cloud

Ÿ Employ the right employees

How to make your 
small business more 
successful

business
tips
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interview
 HBC Member Profile

ANSU FOUCHé 
ACCOUNTANTS 

“I am a compassionate person who really cares 
about my clients and my rela�onships with them. 
I aim to help them grow their businesses.

Because my fees are affordable it makes it 
possible for them to keep their records up to 
date.  The most important thing to me is feedback 
and communica�on. 

I found that poor communica�on in a world of 
advanced technology and wonderful com-
munica�on devices is so common. When it comes 
to my clients’ needs, I aspire to deliver �mely 
ac�on.

I believe that word of mouth recommenda�ons is 
the best way to generate business.”

Proud member of HBC Business Forum 

connector?  

focus
I focus on start-up and small businesses.

What other services do you offer?
§ All accoun�ng, tax and payroll services.
§ Company registra�ons and changes in company 

details.

How and when did your business start?
I used to help friends and family with their tax 
returns as a hobby. The request for help 
escalated. Two years ago, I recognized the 
business opportunity within the constant return 
of old clients and structured a more formal 
business around my services.

I am a mother of two, this gave me the freedom 
to manage family life and business.

What has been your observation regarding 
difficulties and challenges of clients that 
required your services over the last two years? 
It is surprising to see how many honest people 
get into unnecessary trouble with SARS because 
they neglect to keep their records up to date.

What is your greatest challenge?
To get prompt service from SARS.

Tips from ansu to future business 
owners
§ Do not skip returns.
§ Minimize debts and expenses. 
§ Learn to save and teach your children to do the 

same. “Every penny saved is a penny earned.”
§ Leave less responsibili�es in the hands of 

people that only collect a salary and do more 
yourself.

§  Stay posi�ve in difficult �mes as it will open 
your mind to solu�ons.

§  Ask for professional help.

contact
087 238 2292 or 082 787 8870
ansufouche@gmail.com
Plot 97, R511, Melodie, Hartbeespoort

HARTIES 
BUSINESS 
CENTRE

Quality accounting 

for satisfied custom-

ers at an affordable 

priceServices	Excellence	and	Accuracy	Rede�ined	are	our	
Hallmarks.		Adding	value	and	going	beyond	the	
numbers,	de�initely	more	than	you	might	expect!

Rianie	Oelofse	completed	her	SAICA	(auditing)	
articles	at	PricewaterhouseCoopers	Inc	2000	–	2003	
and	left	PwC	at	managerial	level	in	2008	to	start	her	
own	Accounting	and	Tax	Practice,	in	her	home	town	
Hartbeespoort,	focusing	on	SMME's	(Small,	Medium	
and	Micro	Enterprises)	and	tax	issues	of	individuals,	
making	her	an	expert	in	her	�ield	with	more	than	20	
years'	experience	in	the	industry.	We	believe	SMME's	
play	an	important	role	in	the	economy	and	can	be	
key	drivers	in	growth,	innovation	and	job	creation.		
All	big	businesses,	were	once	small	and	all	masters	
were	once	beginners.

We	take	care	of	the	nitty-gritty	work,	ensure	
compliance	and	give	you	peace	of	mind	that	your	
bookkeeping	and	accounting	needs	are	taken	care	of	
on	time,	well	before	deadlines.	

She	is	a	passionate	entrepreneur	with	many	business	
interests	and	understands	the	dif�iculties	of	starting	
and	running	a	business	today	and	is	celebrating	her	
Practice's	12th	birthday	on	1	August	2020.		In	2019	
she	was	awarded	the	Best	Accounting	and	Tax	
Practice	in	Brits	&	Hartbeespoort	by	the	Harties	
Business	Centre.

In	life	they	say,	nothing	is	certain	but	death	and	
taxes,	a	quote	that	does	not	give	you	a	warm	fuzzy	
feeling	and	both	needs	to	be	planned	for.		We	do	not	
simply	�ill	in	tax	returns.		We	are	not	SARS	
consultants	or	standard	Tax	Practitioners	–	WE	ARE	
PROFESSIONAL	TAX	SPECIALISTS	whose	
understanding	of	the	income	tax	systems	is	crucial	to	
anyone	submitting	a	tax	return,	being	an	individual,	
company,	trust	or	business.		Our	understanding	of			
		Tax	Law	and	the	application	of	this	in	practice,	
					makes	us	a	valuable	asset	in	your	tax	planning.
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MDP Focus on property transfers 
and deceased estates.

I
n 2010, I took a big leap of faith. I resigned my 
job at a medium sized law firm and opened my 
own firm.

I only had a few years experience but I knew I 
could not work for someone else for the rest of 
my life.

I
 grew up in Hartbeespoort and already knew a 
lot of people. This gave me a foot in the door 
to directly speak to individuals that could give 

me an opportunity to prove myself. 

We live in a dog eats dog world and everyone is 
hungry for new business. It is extremely hard to al-
ways be a step ahead of one’s compe�tors. You 
constantly need to convince new clients to give 
their business to you and then you need to       
provide them with excellent service if you want 
them to return to you or refer other clients.

In modern society and especially in business, 
speed is everything. Everyone wants everything 
done yesterday! The reality, especially in the legal 
field is that we are very dependant on govern-
ment organisa�ons to do our job.

We have to get clearance cer�ficates from deteri-
ora�ng municipali�es. Transfer duty receipts are   
issued by SARS. Transfers are lodged and has to 
be registered at the Deeds Office. Deceased es-
tates are reported to the Master of the High 
court. Personal rela�onships with these depart-
ments (where possible) are needed to get the job 
done.

I believe perseverance is the answer to the        
longevity of any business. I survived 10 years of 
highs and lows, so I guess I am here to stay!

Legal point of 
view

Tips for newcomers to the legal 
Fraternity

Adver�sing and marke�ng are s�ll very conten-
�ous subjects in the legal fraternity. Although the 
rules and regula�ons aren't as strict as years back, 
it is s�ll frowned upon and we are not allowed to 
say just anything. But how do you build a sustain-
able business without intensive and aggressive 
marke�ng?

From personal experience the most effec�ve way 
for me is to be ac�vely involved in my community 
and community groups. I developed a passion for 
my community and serve them wholeheartedly.

Did you know?

If you do get married without a Antenup�al 
agreement, you are automa�cally married in com-
munity of property. You will also become liable for 
your spouse’s debt. Your Antenup�al agreement 
must be executed by a Notary BEFORE you get 
married.

MDP Attorneys

Baldwin place
Corner Scott and Baldwin street

Schoemansville
Hartbeespoort

Phone  012 253 2703   
EMAIL  info@mdpprok.co.za

Women surviving the legal fraternity
legal resources

27

LEGAL - PAGE THELIFE - BY harties business centre   

- MARITZA DU PLESSIS -

“The heart of any business is the 
clients, and you must become 
known to the community to 

generate business.”



MDP Focus on property transfers 
and deceased estates.

I
n 2010, I took a big leap of faith. I resigned my 
job at a medium sized law firm and opened my 
own firm.

I only had a few years experience but I knew I 
could not work for someone else for the rest of 
my life.

I
 grew up in Hartbeespoort and already knew a 
lot of people. This gave me a foot in the door 
to directly speak to individuals that could give 

me an opportunity to prove myself. 

We live in a dog eats dog world and everyone is 
hungry for new business. It is extremely hard to al-
ways be a step ahead of one’s compe�tors. You 
constantly need to convince new clients to give 
their business to you and then you need to       
provide them with excellent service if you want 
them to return to you or refer other clients.

In modern society and especially in business, 
speed is everything. Everyone wants everything 
done yesterday! The reality, especially in the legal 
field is that we are very dependant on govern-
ment organisa�ons to do our job.

We have to get clearance cer�ficates from deteri-
ora�ng municipali�es. Transfer duty receipts are   
issued by SARS. Transfers are lodged and has to 
be registered at the Deeds Office. Deceased es-
tates are reported to the Master of the High 
court. Personal rela�onships with these depart-
ments (where possible) are needed to get the job 
done.

I believe perseverance is the answer to the        
longevity of any business. I survived 10 years of 
highs and lows, so I guess I am here to stay!

Legal point of 
view

Tips for newcomers to the legal 
Fraternity

Adver�sing and marke�ng are s�ll very conten-
�ous subjects in the legal fraternity. Although the 
rules and regula�ons aren't as strict as years back, 
it is s�ll frowned upon and we are not allowed to 
say just anything. But how do you build a sustain-
able business without intensive and aggressive 
marke�ng?

From personal experience the most effec�ve way 
for me is to be ac�vely involved in my community 
and community groups. I developed a passion for 
my community and serve them wholeheartedly.

Did you know?

If you do get married without a Antenup�al 
agreement, you are automa�cally married in com-
munity of property. You will also become liable for 
your spouse’s debt. Your Antenup�al agreement 
must be executed by a Notary BEFORE you get 
married.

MDP Attorneys

Baldwin place
Corner Scott and Baldwin street

Schoemansville
Hartbeespoort

Phone  012 253 2703   
EMAIL  info@mdpprok.co.za

Women surviving the legal fraternity
legal resources

27

LEGAL - PAGE THELIFE - BY harties business centre   

- MARITZA DU PLESSIS -

“The heart of any business is the 
clients, and you must become 
known to the community to 

generate business.”



29

LEGAL - PAGE

Good day. I am an herbalist with a small  

private practice. With the disaster being    

declared, I have minimum clients pitching 

for appointments. What does the law say 

about my employees, as there is a minimum 

income must they still come to work? How 

will I be able to pay their salaries etc?

It is a difficult situa�on and your only viable       
op�on is to start with the retrenchment consulta-
�on process. I am not saying you should retrench 
the employees but you should start with the     
consulta�on process and put forward to them the 
alterna�ves to retrenchment that you have come 
up with i.e. reduced pay, unpaid leave un�l the   
situa�on stabilises etc. So, the employees have 
the choice to either accept your alterna�ve pro-
posals or to reject them. If they reject it, then you 
can retrench them.
 
By: WB A�orneys 
Tel: (012) 930 4660 

I have resigned and have 25 days outstand-

ing leave due to me. Can I take this leave 

during my notice period? I have told my   

employer I want to take my leave in my      

period of notice, but he refuses.

Sec�on 20 (5) (b) of the BCEA states clearly that 
"the employer may not require or permit an      
employee to take annual leave during any period 
of no�ce of termina�on of employment.”

By: South African Labour Susan Brits 
susan@labourguide.co.za

We have an employee who has just resigned 

and accepted employment with a competitor. 

Our line of business is highly competitive 

and we need to protect ourselves in some 

way. Can we force him to sign a Restraint of 

Trade Agreement now that he has resigned?

Unfortunately, it is  too late. I might add that the 
employee would indeed be very stupid to sign 
such an agreement a�er he has resigned. You can-
not force any employee to sign anything that he 
does not wish to sign. 

By: Kleynhans and Smith A�orneys 
Tel: (012) 546 3647

Is an employee obliged to reimburse an    

employer for training costs incurred by the 

employer, when the employee resigns or is 

dismissed? 

Should an employer spend money on training an 
employee, then the employer should enter into a 
wri�en agreement with the employee before the 
training commences. 

To agree on the cost of the training, and to agree 
that should the employee resign within a certain 
period of �me, or be dismissed through no fault 
of the employer, then the employee would be re-
quired to reimburse the employer for the training 
costs incurred.

By: Lategan and Wolfaardt A�orneys 
Tel: (011) 546 3648

THELIFE - BY harties business centre   

Send your letters to info@thelife.digital

letters
to the
lawyer
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Lienkie Nortje
Social Media, Most Likes Award

Maritza Du Plessis
A�orney Firm Award

Jannie Moolman
Ar�st / Musician Award

Oelofse Rekenmeesters
Accoun�ng Firm Award

Salon coifeur
Hair Salon / Hairdresser Award

Pick & Pay Village Mall
Supermarket Award

Building Solutions
Builder Award

Harties Lifestyle Centre
Tourist A�rac�on Award

Dexter Engineering
Electrician Award
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FROM THE PRINCIPAL

Ons TopHar�e vir die kwartaal gaan na ... 
(Drum roll please...)

 Jay Rudd! 

vir sy goeie maniere en dat hy altyd 'n glimlag 
op sy gesig het!

Trots op jou!

100% HARTIE
by Monique de Vos

 

I am proud to be part of such a passionate school of 
learners, who constantly strive to be�er themselves 

and the community.

You will be the people that change the world!

Love Mr. le Roux
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Send your letters to info@thelife.digital

CONTACT US:  072 537 5577
mardialiamarketing@gmail.com

Charity
Please don’t throw 
away your used 
soap, we will 

collect it.We are making new soap to hand out 
where needed to assist other charities.

WE NEED 
YOUR HELP!

DROP-OFF
POINT

MEGGA WATER
HARTBEESPOORT
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